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WE WILL NOT WAIT FOR 
THE FUTURE.

WE BUILD VENTURES THAT 
TRANSFORM IT. 
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Impact Tank started in the middle of 2020 as many 

new companies do - with a vision. That vision was 

to affect the lives of Namibians in a positive way 

and bring about change in how we address many 

of the challenges being faced. We chose to reach 

this vision by building Namibia's first social impact 

venture builder, harnessing the power of social 

entrepreneurship.

And much like many other new companies, we could 

not have anticipated the direction the journey took us 

over the last year - except to say:

"What a journey. What a movement."

As we turn 1, we wish to pause and reflect on what 

a wonderful journey it has been and celebrate our 

first birthday with all the people who have made it 

possible to reach this point. Similar to any early-stage 

company, Impact Tank's first year was formative, 

tough, instructive, eye-opening, but also incredibly 

rewarding. Introducing a new concept to the market 

had its ups and downs, but after one year, we can 

confidently say that the market understands what we 

are trying to achieve, and more importantly, accepts 

the value we are trying to bring and is actively working 

with us to help us on our path.

A leader is 
one who 
knows the 
way, goes 
the way, 
and shows 
the way. 

NOTE FROM FOUNDER

What a 1st year, what a journey, 
what a movement!

- John C. Maxwell
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In our first year, we delivered our first 3 projects and ideated 10 others. We touched 
entrepreneurs, facilitated the creation of micro-businesses, traveled to every region 
in the country, grew to a team of 10 and found our home in our new office.

With gratitude,
Elzine
Founder and CEO

Our second year promises to bring even more 

progress with our audacious goals. We plan 

to grow the number and scale of our projects, 

launch a few of these validated projects into 

independent ventures with co-founding 

entrepreneurs as part of the Impact Tank 

portfolio and start an Impact Venture Fund to 

better support entrepreneurs in Namibia.

  "We will not wait for the future.

We build ventures that transform it."            

We are excited to see what the future holds and 

look forward to working with our Government, 

Namibian corporates, our funding partners 

and the people of Namibia to chart an inspiring 

second year.
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Our vision is to drive lasting social 
impact, better livelihoods, and 
inspire a culture of innovation in 
Namibia.

V I S I O N

As a venture builder, we use social 
entrepreneurship as a means to create 
sustainable impact. Female-owned and 
founded in 2020, our approach is to identify 
systemically broken social issues that would 
not otherwise be solved without a deliberate 
intervention. We design and build projects 
that serve Namibians and the planet, then we 

create commercially viable companies from 
these projects that continue to deliver long-
term sustainable change, solving the issue 
we identified. It is our belief that designing 
commercial ventures that align the economy 
to the lives of the people it is meant to serve, 
is a more sustainable approach towards 
reaching impact and enriching their lives.

Impact Tank is Namibia's first social impact venture builder. We ideate and design interventions 
that seek to address systemically broken social issues.  We validate these models, then build and 
grow profitable businesses that drive towards sustainable change. 

ABOUT US

M I S S I O N

Our mission is to solve systemically 
broken social issues in Namibia 
using the power of social 
entrepreneurship.

THE IMPACT TANK UNIVERSE
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THEMATIC AREAS

We organise all of our activities into three thematic areas ensuring focus for our team, clear 
alignment to our funding partners and improving our ability to stay abreast with the latest 
developments within those communities. We align our impact framework to the UNDP Sustainable 
Development Goals.

01
Human Capital
Our Human Capital practice is 

focused on unlocking the potential 
of Namibia’s talent. We run projects 

that seek to intervene and solve 
issues within unemployment, income 

generation and financial literacy. 

We specifically focus on women and 
youth-empowerment in the informal 
sector as these demographics often 
receive the least attention from other 

efforts.

0302
Our Green Economy practice is focused 

on the circular economy seeking to 
promote the principle of Reduce. 

Reuse. Recycle, renewable energy and 
reducing the impact of human activities 

on the planet. Namibia needs to 
increase its generation of green energy, 

increase its use in off-grid scenarios, 
and increase its recycling rates with the 

adoption of new mindsets. 

Our ambition is to deliver signature 
projects and ventures that demonstrate 

significant benefits in these areas.

Our Food Security area is focused on 
increasing Namibia’s self- sufficiency in 

food production. 

Our ambition is to improve Namibia's 
agricultural production, the diversity 
of its production and its capability via 
the skills of the workforce necessary 

to support this activity - ultimately 
preserving valuable foreign currency 

reserves and providing the nation with 
a plentiful and well-priced food supply.

Green Economy Food Security
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HOW WE WORK

WHAT WE DO

Venture Building

Corporate Collaborations

Project Delivery

We build businesses with our framework in which new businesses 
can be developed in the long run, ideate, build, launch, grow and 
inspire!

Assist corporates to design their CSR initiatives to become 
sustainable and revenue generating. 

Assist individuals and companies of all sizes to operationalise their 
social impact projects.

We use an iterative, nimble process consisting of multiple stages to design market-led, sustainable 
solutions based on new or adapted business models that disrupt the status quo. Then we create 
commercially viable companies that deliver long-term change that contributes to solving the issue 
for the people impacted and the planet.

We start by identifying 

a systemic problem, 

analyse its root causes, 

then IDEATE multiple 

possible interventions 

that can lead to a 

sustainable solution.

We validate the most 

promising system-

changing models, then 

BUILD companies that 

create the desired 

impact.

We INSPIRE other 

market participants 

towards a new 

normal that serves 

people and the 

planet.

We recruit a co-founding 

entrepreneur who has 

the passion and drive 

to GROW this venture 

with us. We support the 

team towards commercial 

success, and assist their 

path towards scale.

We LAUNCH these 

companies and work 

to influence market 

participants to engage 

actively in the desired 

solution framework.

VenturesProjects

ideate build launch grow inspire!



HUMAN CAPITAL

GREEN ECONOMY

FOOD SECURITY

Building Bosses Unearthed Artisans

Clean Hands Green NamibiaE-Express

AquaNamEat Well
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OUR PORTFOLIO
Our portfolio consists of multiple projects at various stages within the three thematic areas that we 
use to focus our activity and build expertise.

Micro-entrepreneurship incubator for 
the informal sector. 

Artisan network providing training, tools 
and an eCommerce marketplace in DACH.

  

Retail agency network 
for informal sector 
providing "last-mile" 
distribution.

 

Soap recycling for 
disadvantaged communities 
with used soap from the 
tourism industry.

 

Deploying Green Energy 
technologies widely 
amongst Namibian 
consumers. 

Export-quality produce for local 
consumption in close partnership and 
symbiosis with its host community.

Aquaponic demonstration farm and 
skill development centers in second-
tiered cites.
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MEET THE TEAM

"A leader is one who knows the way, goes 
the way, and shows the way." 

- John C. Maxwell

“A River Cuts Through Rock, Not 
Because of its Power, But Because 
of its Persistence.”  

- James N. Watkins

“Our deepest fear is not that we are 
inadequate. Our deepest fear is that 
we are powerful beyond measure. 
It is our light, not our darkness, that 
most frightens us.”  

- Marianne Williamson

Elzine 
Gawaxab 
Mushambi

Anastasia 
Ray

Linda 
Hatwiikulipi

Founder & CEO

Fundraising & Investor 
Relations Manager

Facilitator & Program Manager

“Waste no more time 
arguing about what a good 
man should be. Be one.”                                                               

- Marcus Aurelius

Sean 
Makoena
Senior Venture Builder
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“There's no shortage of 
remarkable ideas, what's missing 
is the will to execute them.”  

- Seth Godin

"Whatever you do, work at it with all 
your heart, as working for the Lord, 
not for human masters." 

- Colossians 3:23 

“We delight in the beauty of the 
butterfly, but rarely admit the 
changes it has gone through to 
achieve that beauty.”  

– Maya Angelou

Virginia 
Kambonde

Zanele 
Mzinyati

Kerth 
Ithana

Venture Builder

Office AdministratorFacilitator Assistant

“We may encounter many defeats 
but we must not be defeated.”  

– Maya Angelou

Tove 
Kangotue
Marketing Officer

“The secret to change is to focus all 
of your energy not on fighting the 
old, but on building the new.” 

- Socrates

“Success is not final, failure is not 
fatal; it is courage to continue that 
counts.”  

- Winston Churchill

Charlie 
Jordaan

Grace 
Kangotue

Marketing & Operations 
Manager

Venture Builder
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LOCATIONS

Switzerland

Namibia

USA
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Namibia Impact Map

Impact Tank’s long-term goal is to provide sustainable social impact, better livelihoods,  and 
inspire a culture of innovation in Namibia.  We vigorously continue our efforts of social 
impactful work across all regions in Namibia.

Windhoek

Keetmanshoop

Mariental

Gobabis

Katima Mulilo

Rundu

Eenhana

Opuwo

Ongwediva

Otjiwarongo

In 2021 our impact 
work reached:

Towns

Regions

11 
6

Swakopmund



2020
May 2020 June 2020 August 2020

IMPACT TANK TIMELINE

September 2020 November 2020

02

E-Express 
Launch
25 May 2020

Impact Tank 
Launch

01 05 May 2020

03

Building 
Bosses Pilot
27 June 2020

04

Impact Tank  
Namibia  
Incorporation
27 August 2020

05

Unearthed Artisans 
Launch
20 September 2020

06

Building Bosses 
Cohort 2
9 November 2020



2021
May 2021 August 2021 November 2021September 2021

07

Impact Tank USA 
Incorporation
10 May 2021

08

E-Express 
Mariental 
Launch
14 May 2021

09

Building 
Bosses 
Cohort 3
26 May 2021

10

Relocated to 
New Office
1 August 2021

11

Building Bosses 
Swakopmund 
Expansion
23 August 2021

12

1 Year 
Birthday
27 August 2021

13

MatchME2Funding 
Launch
20 September 2021

14

Impact Tank 
Switzerland 
Incorporation
5 November 2021

15

SportUP 
Launch
10 November 2021



www.impacttank.org.na
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MARKETING TRACTION

THE TANK COMMUNITY
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Blog Engagements

SwitzerlandNamibia USA

70% 15% 15%

850

761

209

Monthly Newsletter 
Engagements

Website Subscriptions

http://www.impacttank.org.na
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ENGAGEMENTS

Followers Followers
1013 563

Followers
441

Followers
60

Guest Speaker for the Black Student 
Alliance Leadership Development 
Movement for the University of Virginia

January 2021

Participant in Empowering Startups 
hosted by Garage 48 in partnership 
with StartUp Namibia

November 2021

Judge for the Creative Entrepreneurship 
Programme hosted by Goethe-Institut 
Namibia, together with GIZ Namibia

November 2021

Guest Speaker for the Breakfast Club Namibia 
together with COGNOS International, Greentec 
Foundation, Startup Namibia and Friedrich 
Naumann Foundation 

December 2021



N$ 3.5 
Million

Raised from external partners 
within the Namibian market

“
FUNDING

NAMIBIA YEAR ONE

18

2022 GOAL

As we transition into 2022, Impact Tank 
endevours to raise N$100 Million as Namibia's 
First Impact Venture Fund.

“

“



SPOTLIGHTS

O U R  P R O J E C T S  &  V E N T U R E S

2021
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04 Training Cohorts

331 16-55

10,996 06

BUILDING BOSSES 
The “Building Bosses” incubator addresses a portion of Namibia's crushing youth 
unemployment problem by facilitating entrepreneurship in the informal sector. The 
incubator’s core activity is a repeating cycle of 4-month sessions taking cohorts of 
approximately 20 participants at a time through a program teaching the basics of 
business & financial literacy. 

Each participant is supported on an entrepreneurship journey, starting with a "business 
in a box", where Impact Tank provides their seed product. After these sessions, each 
participant has access to the incubator facilities for ongoing mentorship and support 
towards their launching their own business.

Trained SMEs & Startups Age Group

Training Hours 
Delivered

Welfare Organisations



INSIGHTS

N$25,723 1,012

24 25
Seed Product Sales Lunches Served

Guest Speakers Bank Accounts 
Opened

Male to Female 
Ratio

Attendance  
Rate

Content 
Comprehension

78% 58% 68%

Seed a Culture of Entrepreneurship

Mobilise a Distribution Agency Workforce 



Ministry of Gender Equality & 
Child Welfare

Basketball Artists School LEFA Transportation 
Services

Moira Grace Shelter Men on the Side of the 
Road

US Embassy

Swakopmund Municipality

GIZ Namibia

KEY STAKEHOLDERS

22

SOS Children's Villages 
Namibia



LOOKING AHEAD

OUR SUCCESS STORIES

19 year old medical student at University 
of Namibia. Founder of Ainley Medical 
Apparel. She started a medical attire 
business for healthcare students and 

professionals.

22 year old self taught 
marketing graphic designer. 
Passionate about branding,  
videography and creating 
content. Received paid 
internship offer from one of 
the judges on the pitch day 
panel. 

1st prize winner and 
founder of Ceci’s Tailoring 
Boutique. Cecilia Iilonga 
owns 2 boutiques situated 
in Havana and Wanaheda 
and has employed 2 full time 
employees. 

01
02
03

Increase 3 month funding and operations cycle.
Increase the mentoring and post program tracking. 
Create feeders to other programs, create intake from other programs. 

FUNDING & LONGEVITY 

Equip participants with sufficient and more sophisticated digital skills.
Scope the need and develop the digital marketplace for participants to sell 
to the public.

DIGITISATION 

Grow the incubator across the regions of Namibia to wider the programs to 
beyond Windhoek to increase the impact on underprivileged youth.

REGIONAL EXPANSION 

Ainley Amunyela (Cohort 1) 

Cecilia Iilonga (Cohort 2)
 

Elmau Boois (Cohort 3)
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E-Express is an agency network of retail pop-up stores near informal neighborhoods, to provide 
maximum benefit to disadvantaged communities. 

The E-Express model uses refurbished containers and recycled plastic bottles to distribute cleaning 
supplies within low income areas, thus reducing operating costs and promoting recycling principles. All 
supplies are sources from Namibian manufacturers of cleaning supplies, hand sanitizer and PPE.

INSIGHTS

1900

1200L
140

20-40

Recycled Bottles per month

Cosmetically Marred Toilet Paper 
per month

Customers per day

Stock Held per month

E-EXPRESS
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Expert Cleaning Supplies

LOOKING AHEAD

Soon to launch a pop-up store in Okahandja

Fully Developed eCommerce Store

Footprint in Khomas & Hardap Region

“

01
02
03

Increase in the range and diversity of product sales from cleaning suppliers. 
Increase footprint from the 2 stores in Windhoek and Mariental to 10 stores 
nationally.

EXPANSION 

Launch the franchising concept - offering franchise stores to Building Bosses 
and graduates from other programs.

FRANCHISING 

Grow B2B channel for local small business customers using franchised stores as 
operational hubs.
Provide professional tools for franchised stores  to approach B2B market and 
training on their successful use. 

B2B 

@eexpressnamibiawww.eexpress.com.na

https://www.instagram.com/eexpressnamibia/
http://www.eexpress.com.na
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COVID MITIGATION

Masks

1350
Hand Sanitizer

200L
Spray Bottles

150
Hand Wash

7.5L

During the rise of the Covid-19 pandemic in 2020 E-Express aided disadvantaged communities by 
offering cleaning supplies and covid mitigation supplies at affordable prices directly in the community..

E-Express mobilised cleaning supplies to disadvanatged 
Namibians during the rise of the Covid-19 pandemic through 
sales to Co-Feed Namibia.

2020

HIGHLIGHT



BUSINESS-IN-A-BOX

68

Cohort  1 225 L

E-
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s 
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Cohort  2 580 L

Cohort  3 742 L

Cohort  4 650 L

DONATED                 N$ 30,000

"Businesses-in-a-box" provided to disadvantaged 
youth during the Building Bosses program
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Unearthed Artisans is a social venture ideated and launched by Impact Tank seeking to increase the 
distribution of high-quality Namibian products  (jewellery, leather goods, artwork and homeware) in 
the European market. We do this by providing a sales channel for Namibian products in the DACH 
region via our ecommerce site and distribution centre based in Switzerland.  

This sales channel is available to established Namibian brands or independent craftspeople seeking 
to expand their customer base.

WE BELIEVE NAMIBIA IS CAPABLE 

OF SHOWCASING ITS ARRAY OF FINE 

GOODS OF DESIGN QUALITY. 

Fully Developed eCommerce Store

1500 Euro Funding Received

UNEARTHED ARTISANS



Unearthed Artisans began as one of Impact Tank's first ideated projects 
in 2020 after recognising that Namibian artisans were often relegated 
to a narrow market of "cheap trinkets", despite their incredible skill and 
an appetite for high quality artisanal craftsmanship across the world. 
Taking inspiration from similar artisanal social impact companies around 
the world, the initial concept was launched as an German-language 
eCommerce website (www.unearthedartisans.com) with shipping of 
products directly from Switzerland and Euro currency credit card payment 
options. Four crafts-based small businesses were engaged to begin a 
pilot and a  social media presence featuring these premium products was 
created, reaching 100 followers.

Unfortunately, despite promising initial success, with the Covid pandemic 
Impact Tank made a decision to place the project on hold.

29

Unemployment 
Rate

@unearthed.artisans

www.unearthedartisans.com

Registered Female 
Artisans

Annual Turnover 
under N$100k

20% 

80%

75%

https://www.instagram.com/unearthed.artisans/
http://www.unearthedartisans.com
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THE ISSUES ARE MANY AND COMPLEX. 

EXAMPLES INCLUDE:

Food Production
Given the geography of Namibia, where only 2% of Namibia’s land receives enough rainfall 
to grow crops, irrigation is a necessity. As a result Namibia imports about 50% of its cereal 
requirements and 70% of its horticultural requirements.

Food Processing
In principle, Namibia could produce many food items for consumption – however the history 
with South Africa and with a well developed and economies of scale, it is difficult for a Namibian 
food processor to enter the market and profitably compete. This leads to local food processing 
being relegated to “lower value” items such as mahangu.

Commercial Farming 
Namibia is still battling a land question – where new commercial farmers face issues of access to 
land, finance and technical expertise. The issues surrounding land are historically and politically 
charged.

Geography 
Erratic and below-average rainfall resulting in dry spells or droughts contribute to the instability 
of food production that is occurring in the country.

FOOD SECURITY - NAMIBIA
The relationship that Namibia has with its Agricultural and Fishing sector is highly complex and 
fraught with contradictions.

Agriculture and Fishing accounts for 55% of employment in the country, 7% of GDP, and a 
significant portion of foreign currency inflows, yet Namibia faces issues with food security, where 
for example 70% of horticultural produce and most processed food is imported (mostly from 
South Africa).

Impact Tank sees agriculture as a sustainable avenue for continued 
growth under the motto:



31

Because of these and many 
other issues, over 1 million 

people were predicted to either 
be in Crisis or Stressed state of 
Food Security as of Sept 2020. 
A smaller but not insignificant 

number (14,000) were predicted 
to need emergency food aid.

Impact Tank’s assessment is thus that food security is a critical factor towards Namibia’s success, 
and the current situation is wholly reversible. Namibia is an incredibly diverse country, with vast 
tracts of land, an impressive coastline and a population, most of who are dependent on and 
familiar with agricultural practices. 

To address this, Impact Tank has made food security one of its three thematic areas, where 
we seek to reinvent production and processing streams, reverse the dominance of imports 
and create value addition to exports within a sector dominated by commodity exports. We will 
take inspiration from other countries that have created vast irrigation schemes despite their 
geography such as Israel and Morocco, and new innovations such as Aquaponics and vertical 
farming – adapted to the Namibian context. We will develop an ecosystem of climate smart 
agriculture as well as building the skills base in second-tiered towns facing high unemployment. 
Our climate smart initiatives will be rolled out in 2022 in regions around the country and once 
replicable, beyond Namibia.

Impact Tank sees agriculture as a sustainable avenue for continued 
growth under the motto:

Feed The Country 
-  
Grow the Country

“ “



Much like the rest of the world, from the 
time Covid-19 was first discovered in Wuhan 
in 2020 to now, this virus has had a deadly 
effect on the Namibian economy, population 
and way of life. With the discovery of 
multiple variants in that time, the prospect 
of elimination of the virus and a return to 
a post-Covid modality is exceedingly slim. 
Thus, to face the next year and beyond, and 
to create a well-considered response to the 
macro-effects on the Namibian economy 
must be clear.  

The human cost is clear and cannot be 
minimised. There have been 134,154 
infections and 3,579 coronavirus-related 
deaths reported in the country since the 
pandemic began. Namibia has only available 
vaccination stock for about 14.3% of the 
country’s population – meaning Covid effects 
are likely to persist for the near term.
At a national level, according to the Bank 
of Namibia (BoN), the Namibian economy 
is expected to recover moderately during 
2021 and to improve further during 2022, 
supported by better growth for the mining 
industry and most tertiary industries. The 
risks to domestic growth remain dominated 
by the impact of the Covid-19 pandemic, but 
also includes persistently low international 
prices for some of Namibia’s export 

commodities and climatic swings (Source: 
BoN). However these reports of moderate 
growth belie the impact to demographics at 
the lower end of the socio-economic ladder 
where reduced incomes and job losses are 
felt most keenly. We see our work working in 
this demographic being more essential than 
ever. 

The tourism sector, one of Namibia’s 
largest sectors in terms of foreign currency 
income and employment, was devastated 
due to repeated travel bans and isolation 
procedures during Covid-19. International 
arrivals to the country decreased 74% in 
2020 from 2019 levels. There was a sharp 
contraction of the tourism sector, a major 
employer of 83,000 people (2018) affecting all 
areas including airlines, hotels, restaurants, 
retail and other related industries. The 
lower arrivals had a tangible and negative 
effect on the economy as less tourists 
meant fewer rooms booked, tours, retail 
items purchased which translated into less 
income for businesses, salary reductions 
and retrenchment for employees. Like other 
countries, larger companies were able to 
weather the pandemic (albeit facing severe 
difficulty), the lower-level staff and informal 
vendors suffered the most.  
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on Namibia; 
Response by Impact TankE F F E C T S

COVID-19
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With regards to trade and logistics, Namibia 
is still heavily dependent on imports, in 
particular South Africa for food and the 
majority of wholesale and retail items. Due to 
closed borders and instability in South Africa 
also due to COVID, Namibia experienced a 
rise in consumer inflation,  again negatively 
impacting  the economy and the consumer. 
Inflation has eased, however, with further new 
Covid waves reported in China and in Europe, 
which are some of the major trading partners 
for Namibia as well as international prices for 
some of Namibia’s export commodities such 
as uranium and climatic swings (source: BoN) 
could have a negative effect on Namibia’s fiscal 
and foreign exchange reserve. 

These issues, and in particular the impact 
they are having and will continue to have 
on the most disadvantaged communities, 
affirm Impact Tank’s strategy of building social 
ventures. COVID-19 did create new issues 
and amplify existing ones – and Impact Tank’s 
strategy remains robust enough to face these 
challenges. 

• E-Express: In 2022, Impact Tank will 
seek to grow the distribution footprint of 
E-Express to reach more consumers whose 
lower purchasing power means easy 
access to well-priced products is essential.

• Building Bosses: An increased focus 
on building entrepreneurial skills and 
businesses that have regional footprint 
is necessary as jobs and employment 
will become a larger issue going forward. 
Of note, is working with these budding 
entrepreneurs to not be discouraged, 
but to identify opportunities, and seek 
solutions to uplift themselves and their 
communities 

• Others: Impact Tank has a pipeline of 
other projects in the ideation phase 
that can be accelerated to address the 
continued Covid challenge.

In conclusion, it is evident that all of us have 
been affected by the global pandemic, some 
worse than others, but at Impact Tank we 
believe that it is important to keep a growth 
and agile mindset in these times. Instead of 
being reactive to what is happening around us, 
all key economic stakeholders should come 
together in unity and create a solution to the 
problems being faced. As for Impact Tank, we 
will not wait for the future, but continue to 
build ventures that transform it.

We welcome your support to continue to grow 
and to do so.



Vision for the company in the next 5 years 

In our first year of operations, we have 
been intentional in introducing social 
impact venture building and planting the 
seeds of sustainable ventures benefiting 
the most disadvantaged in Namibia. We 
believe the market, our funding partners 

and other stakeholders have been 
incredibly positive in their response to our 
approach, and we believe that this bodes 
well for the future growth of these seeds 
through their launch and scaling phases, 
on their path to profitability.

34

LOOKING 
FORWARD
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“ “

CEO’S
STATEMENT

The future is bright! Now is the time to put our collective shoulder to the 

wheel and design the future we wish to have.

To do so, we must first establish a track 
record of success, trust, delivery and of 
course impact in our home country of 
Namibia. Then as we start to explore 
regional possibilities, we first engage 
stakeholders who are already acting in 
those markets to start to share insights 
and find areas of possible collaborating 
and learning. We also believe that 
there is opportunity for new funding 
mechanisms for either Impact Tank 

designed ventures or those from the 
many entrepreneurs that we have met 
thus far – we will explore a new Fund 
design with these in mind. 

While Namibia will always be our home, 
our aspirations are beyond Namibia. We 
envision a regional network for ventures 
growing in all parts of Africa and will 
start moving towards reaching this wider 
ambition in the coming years. 



Eljota Investment Managers

Amazon Web Services 

Old Mutual Namibia

GIZ Namibia

36

Namibia Investment Promotion 
& Development Board

Nedbank Namibia

Deloitte Namibia

Startup Namibia

OUR PARTNERS



Ministry of Gender Equality & 
Child Welfare

US Embassy

37

Namibia University 
of Science and 

Technology

Taurus

Soko Jewellery Elso Namibia

Tiger Sport CLub CC Kleen Tek Namibia

Launch Namibia Open Graphics



It has been an incredible first year and we could not have achieved what we have without all of our 
partners. Your contributions make our work possible. 

The Government of Namibia has been instrumental in creating the framework that we can operate 
in and directly supporting our projects. In particular the Ministry of Gender Equality and Child 
Welfare, with whom we have partnered with directly this past year. We look forward to a deeper 
engagement with them and all Governmental institutions.

Our Funding partners and technical advisors have made our operations possible with their 
funding and expertise. Their belief in our ideas and plans quantified in the real funding 
made available and constant advice to improve and refine our plans speaks volumes to their 
commitment towards sustainable impact.

And finally, to the Impact Tank team and their families, who work on our projects daily, who 
support the vision and believe in the mission.

We look forward to partnering with new entities in the New Year as we all pull our collective 
shoulder to the wheel. 

 

 

 

 
Thank you 
          From all of us 
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VOTE OF THANKS



WHO ARE WE, IF NOT 
MEASURED BY OUR IMPACT ON 

OTHERS?
- Carl Sagan



IMPACT 
TANK

IMPACT TANK

47 Church Street, Windhoek West, 
Namibia

Phone: +264 81 612 4071

Email: info@impacttank.org.na

Im Grafenstein 14, 8408 Winterthur, 
Switzerland

Phone: +41 76 596 3770

Email: info@impacttank.ch

www.impacttank.org.na

Westheimer, Texas, 77450,  
United States of America 

Phone: +1 508 316 9917

Email: info@impacttank.org.na

http://www.impacttank.org.na
https://www.linkedin.com/company/impact-tank-namibia/
https://www.facebook.com/impacttanknamibia
https://www.instagram.com/impacttanknam/
https://twitter.com/impact_tank

